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OBJECTIVE, VISION, MISSION
AND CORE VALUES OF THE
AGRICULTURAL PRODUCE
AGENTS COUNCIL
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OUR OBJECTIVE
The objective of the Agricultural Produce Agents Council is to regulate the occupations of fresh produce, export
and livestock agents and to maintain and enhance the status and dignity of those occupations and the integrity
of those practising those occupations, according to section 9 of the Agricultural Produce Agents Act (APA Act), 12
of 1992.

OUR VISION
To be an innovative, supportive, proactive and responsive regulatory body.

OUR MISSION
To effectively and efficiently regulate the occupations of fresh produce, export and livestock agents to:
• fulfil our mandate under the Act
• protect against dishonest practices
• uphold our responsibility to maintain and enhance the occupations of fresh produce, export and livestock
agents
• position APAC to effectively contribute to the development and transformation of the agency system of trading
of agricultural products.

OUR CORE VALUES
•
•
•
•

Fairness: We will act with objectivity, empathy, integrity, prudence and transparency.
Attitude: We will be an ambitious, professional, passionate, supportive, reliable and dedicated workforce.
Drive: We will be driven to deliver our objectives defined by the Act.
Flexibility: We will remain open to change and innovation.
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EXECUTIVE SUMMARY
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Despite the worst drought since 1992, the agricultural industry remains a key contributor to the South African
Gross Domestic Product: the past year alone saw R70 billion of sales through agents in the agricultural sector.
Agricultural agents have been in existence for centuries, due to the numerous benefits they offer to producers
and buyers. They obviate the need for producers to deal with the cumbersome and complicated trade terms of
overseas buyers, or with local chain stores and wholesalers, and provide producers with a central marketing system
which reduces costs and input for producers. This enables the South African farming sector to be competitive
locally and globally.
Agents also sell the entire product basket, with all ranges of quality. This provides a marketing channel for smallscale farmers who would otherwise struggle to enter the market. Farmers are able to offer their product to all
the market segments, from hawkers to wholesalers and retailers. In a country with high levels of unemployment,
small entrepreneurs, such as hawkers, having access to a wide range of products through the agencies contributes
greatly to income in the informal sector.
As the statutory regulator and professional body of the sector, the Agricultural Produce Agents Council (APAC)
identifies, acknowledges and accommodates the ongoing demands of the socio-economic environment as well as
ensures ethical trading in accordance with the Agricultural Produce Agents Act of 1992.
In the coming year, we will finalise the last year of our three-year strategic goals:
• continue with our existing regulatory activities
• propose further Act and Rule amendments
• increase our geographical footprint
• maintain prudent financial management practices
• develop and implement an effective awareness strategy.
We are confident that our strategy will ensure that we achieve our regulatory targets effectively and also contribute
towards national priorities, such as the systematic transformation of the industry.
This business plan provides a brief explanation of objectives for the year ahead. The outcome of these targets will
be discussed in detail in our 2018/2019 annual report.
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The following strategic objectives have been identified to ensure APAC’s continued effectiveness as a
regulatory body:

01

OBJECTIVE 1

Continue with existing regulatory activities

02

OBJECTIVE 2

Propose further Act and Rule amendments to
effectively regulate the agent occupation

03
OBJECTIVE 4

Create more awareness of the advantages of
using the regulated agent system

OBJECTIVE 3

Increase APAC’s geographical
footprint

04

OBJECTIVE 5

Maintain prudent financial management
practices

05

OBJECTIVE 6

Maintain access to the aggregated information system
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OBJECTIVE 1

Continue with existing
regulatory activities

We will continue to perform our existing regulatory activities under the Act as well as additional activities aimed at maintaining
and enhancing the agent occupation. These activities are summarised below:

Regulatory activities

Maintain and enhance
the occupation

Registration of agents

Awareness campaigns

Review disqualified applications

Training and workshops

Vetting of directors

Mentoring

Review trust reconciliations

Drafting Rules and Act
amendments

Review audit reporting
Administering unclaimed monies
Review guarantees
Administering the fidelity fund
Conducting investigations
Conducting disciplinary action
Initiating criminal proceedings
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Administration
Annual fees and fidelity fund
contributions
Debt management
Financial management
Supply chain management

Transformation

Human resource management

IT system development

Support services to Council and
Sub-committees

App development
Compliance audits
Stock audits
Stakeholders committees
Market interventions

1.1 Registering agencies and sales personnel
o

o

o

o
o
o
o

o

Past experience shows that new agencies often do not become profitable or close within one year of becoming
operational. One contributing factor is a lack of proper pre-planning around aspects such as sales, marketing, financial,
IT and operational structures. To mitigate this, we will continue to require that new agencies present a detailed business
plan during the interview as a precondition for registration.
We will continue to request that agencies nominate a mentor to guide newly registered sales personnel. We will only
issue a permanent certificate after 12 months, and only if the mentor confirms in writing that the sales person has the
necessary skills and knowledge required to fulfil their fiduciary duties.
Enrolling and passing the APAC online training will also remain a precondition for registration. However, as the Minister
of the Department of Agriculture, Forestry and Fisheries (DAFF) approved the amended Rules for Export and Livestock
Agents this year, we will develop further content and add it to the training portal.
We will implement the requirement that all new applicants be criminally vetted and provide the results of a comprehensive
drug test. This will ensure that we do not only rely on agents’ honesty when completing the application form.
We will continue to annually reconcile our records of registered agents with fresh produce markets’ records to identify
unregistered agents.
We will continue to follow a formal process when livestock and export agents request to be deregistered, as past
experience indicates that some agents deregister to avoid paying the annual fees, despite continuing to trade as agents.
We will continue to monitor social media platforms to identify unregistered agents and inform them of their contravention
of the legal requirement to register before they may operate as agents. We will also take stern action where unregistered
persons ignore our requests by continuing to trade as agents.
In the current year we initiated an awareness programme at the South African Police Services to assist with the prosecution
of unregistered agents. We will continue with this programme.

1.2 Evaluation of disqualified applications
o

o

The Ad Hoc committee will continue to re-evaluate applicants who were disqualified under Section 16.6 of the Act, with
due regard to their constitutional rights, and in accordance with the Promotion of Administrative Justice Act, Act 3
of 2000.
We will closely monitor agents who have been issued with temporary conditional certificates to ensure that they meet
the requirements attached to their appointment and that their ethical behaviour sets an example for other agents.

1.3 Reviewing trust reconciliations and audit reports
o

o
o

o
o

In 2016 we identified that the manual completion of the monthly trust reconciliations resulted in some agencies
submitting incorrect or false information, such as reflecting smaller amounts of unpaid producers’ payments in order to
hide commission overdrawn, understating commission withdrawals, not indicating advances paid out of the trust
account, etc. To resolve this, we engaged Freshmark Systems to develop a software programme which imports the
system-generated information as well as the agency’s bank statements into the system. If the agency does not reconcile,
the system will refuse submission to APAC. We were hoping to implement the programme in the current year; however,
Freshmark Systems experienced various problems which we hope will resolve soon.
The online trust reconciliation portal will also serve as a “mini” compliance audit, which will assist us to more effectively
identify and red-flag agencies that should be closely monitored.
We will continue to update the website regarding submissions of trust reconciliations and audit reports, as most farmers
are now aware of this valuable tool to timely manage their financial risk. Every quarter, we will publish on our Facebook
page the agencies that continuously submit their trust reconciliations on time and who have no trust shortages.
We will continue to provide individual training to agencies as their staff rotate or resign, and new appointees sometimes
lack sufficient financial knowledge to effectively perform financial duties or trust reconciliations.
We will continue to provide the annual trust reconciliation workshop to agencies’ financial staff to ensure they better
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o
o

o

understand the full legislative framework of their responsibilities and the risk exposure for non-compliance.
To encourage self-regulation, we will develop a self-assessment compliance tool in the next financial year. The tool will
assist agencies to identify areas that they need to address to ensure full compliance.
After three years of trying to engage the Independent Regulatory Body of Auditors (IRBA) to implement a formal guide
for auditing fresh produce agents’ trust accounts, in August 2017, the IRBA finally informed us that our request had been
approved. However, to speed up the implementation process, we will draft and finalise the guide in the next year, with
the assistance of two auditors to be appointed.
We will hold a workshop with agencies’ auditors to ensure they understand how agencies function, what their
responsibilities and duties are, as well as to provide an overview of the purpose of the auditors’ guide.

1.4 Compliance audits
o

o

o
o

The current year’s compliance audits showed that most agencies are complying with the Act and the Rules. We surmise
that this might be due to conducting compliance audits more regularly and on a surprise basis. We will therefore continue
to conduct compliance audits at fresh produce agencies.
Compliance results reflect that smaller agencies often struggle to fully comply, which results in late payments or
overdrawing commission. This is mainly due to the financial activity being performed by the owners themselves or by a
family member who lacks the necessary financial knowledge and experience. We will therefore continue to monitor
these agencies and provide further training when needed.
We will review our format to conduct compliance audits to evaluate effectiveness and to establish whether additional
areas should be incorporated.
We will continue to use various mediums, such as the quarterly newsletters, market visits and IMASA AGM, to communicate
compliance concerns and to encourage ethical trading.

1.5 Stock audits
o
o

o
o

o
o

We will continue to conduct surprise quality stock audits focused on counting each producer’s consignment delivery as
this is an effective way of identifying areas of non-compliance.
We will conduct in-depth investigations on the outcome of the stock audits, as this provides insight into transactions
booked during stock audits and later cancelled, illegal credit sales, incorrect disposal procedures followed, manual records
maintained instead of using the market IT system, agencies that sell their own produce so competing with their producers,
etc.
We will continue to engage with fresh produce markets, and where needed, train market personnel to assist them to
streamline their stock audit procedures for more accurate outcomes.
We will finalise implementation of the stock audit app developed, as it provides live data and the capability to immediately
review the audit results. Agents can quickly convey the reasons for shortages or surpluses on the tablet and sign off on
the outcome of the audit. We will encourage market managers to obtain the app as it eliminates mistakes such as
reconciling stock incorrectly and reflects errors on product downgraded but not updated on the IT system.
We will engage with markets that do not use the Freshmark System to develop the same stock audit app for these
markets.
We have been engaging with Potatoes SA to sponsor APAC to obtain additional resources so that we can do more stock
audits and investigations in areas of concern. We are hopeful that they will provide the funding in the next financial year.

1.6 Conducting investigations and taking disciplinary action
o
o

We will continue to conduct investigations into areas of concern detected during stock audits and compliance audits, as
well as when we receive formal complaints from producers and industry stakeholders.
We will continue to provide assistance to market related matters that do not fall within our ambit but do influence
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o

o
o
o

o

agencies to comply with the Act, such as late payments by markets due to shortage of funds as a result of theft or system
connectivity problems, problems with servers, late payment of Freshmark Systems, rentals in arears, etc.
We will finalise the drafting of the internal complaint resolution guideline, which will assist agencies to resolve complaints
before escalating them to APAC. This will also assist agencies’ managers who often complain that they are only made
aware of the complaint when APAC engages with them and feel they could have resolved it sooner.
We will continue with “self-regulating” initiatives such as listing agents’ submissions on our website and Facebook as well
as “naming and shaming” agents found guilty at disciplinary hearings.
We will continue to engage with the markets’ IT service providers to ensure our custom designed reports enable speedy
and accurate investigations.
We will review our Service Level Agreements templates drafted for producers who use the services of export and
livestock agents, as well as conduct an awareness campaign to encourage producers and agents to concretise each
party’s responsibilities in agreements.
Even though our strategy is focused on assisting and supporting agencies, we will take stern action against agents that
transgress as they pose a high risk for producers and the fidelity fund.

1.7 Training
o

o

o
o

o

APAC’s online training programme helps agents and agencies to meet its legal obligations and maintain professional
standards. The training is focussed on assisting agents with the knowledge and skills they need for their day-to-day
activities, including how to make comparative judgements and detect exposure to risk to their agency (and consequently,
the fidelity fund). We will therefore continue to require that new agents and agencies first enrol and pass the training
before being registered.
We will continue to provide governance workshops to fresh produce agents nationally. These workshops focus on their
legal responsibility to trade ethically and to highlight market specific concerns detected during stock audits and compliance
audits.
We will continue to conduct the annual training needs survey to identify areas for further development for agents.
We will continue to collaborate with DAFF in training small-scale farmers. The purpose of the training is to help these
farmers understand how fresh produce markets operate and to educate them on the functions fresh produce agents
must fulfil under the Act.
We will continue to use various industry workshops and conferences for presentations on APAC, the aggregated benefits
obtained from using registered agents and what responsibilities agents have to fulfil.

1.8 Drive systematic transformation initiatives
Even though APAC’s core function is to regulate the agent occupation, we strive within our limited Act enablers and resources
to drive systematic transformation initiatives. We have identified eight elements as driving forces of systematic transformation
initiatives within the regulatory ambit:
Purpose –
		
Function –
Activities –
		
Programme –
		
Structure –
Strategy –
Relationships –
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APAC has the core function of regulating and enhancing the agent based system of trading in agricultural
produce.
APAC may only act within the ambit of the Act.
These are prescribed by the Act and elaborated by the Rules. All new activities depend on amendments
to the Act and Rules.
Monitoring agencies’ transformation with regard to the AgriBEE Sector Codes, employment equity and
skills development.
Ensuring representation at various decision-making platforms and committees.
Establishing how we can achieve the goals with strategic partners.
Leveraging relationships through various platforms (AgriBEE Charter Council, Project Rebirth, PMA career
fairs, etc).

Communication – Using various mediums to communicate regulatory requirements and submit status reports to Council.
We will therefore continue:
o to attend and render assistance to the AgriBEE Charter Council to establish and implement transformation initiatives
o with the internship programme as an entrepreneurial opportunity, on three levels:
- obtaining funding from the AgriSeta to place interns at various agencies
- obtaining interns from DAFF to place at identified agencies
- encouraging agencies to self-fund interns
o to request AgriBEE compliance levels from newly registered agencies, and encourage them to comply with the AgriBEE
Sector Code
o to encourage agencies to register and report their BEE scoring on the AgriBEE portal
o to conduct our annual survey to monitor and report to Council and DAFF on the level of transformation
o to provide coaching and administrative training to existing BEE agencies to ensure that they thrive in their businesses
o to exhibit at career fairs to make students aware that being an agent is a viable and financially rewarding career
o to engage with the Institute of Market Agents (IMASA) to identify additional initiatives that will assist in transforming the
industry.
In the current year the Transformation sub-committee met twice to establish additional initiatives that can be implemented.
The following were identified and will be continued with in the next year:
o A 12-month training programme to help agencies identify booking clerks with the potential to become fresh produce
agents. The training programme will run over an extended period, placing the person under the guidance of a registered
agent and ensuring certain criteria be fulfilled before becoming an agent.
o The sub-committee used the National Agricultural Marketing Council’s Section 7 report as a guideline that 30% of volumes
should be sold by black agencies. The actual percentage will be published on various platforms to encourage producers
to achieve the target. Engagements will also take place with producer organisations to ensure the target is achieved.
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02

OBJECTIVE 2

Propose further Act and
Rule amendments to
effectively regulate the
agent occupation

2.1 Amendments to the Rules
o

Livestock and export agents: Even though the amended Rules for Livestock and Export Agents have been approved
by the Minister of DAFF, it has not been gazetted yet. We are currently developing various templates, such as a Conflict
of Interest Policy, Internal Complaint Resolution Policy and a Service Level Agreement to assist agencies to comply with
the new Rules when gazetted. In the next year, we will closely work with livestock and export agencies to ensure they
effectively implement and comply with the amended Rules.

o

Fresh produce agents: In the current year, we held further industry workshops to draft amendments. If the Competition
Commission’s investigation is completed this year, we will conclude the drafting of amendments for submission to DAFF.

2.2 Amendments to the Act
We continue to receive complaints regarding the conduct of export and livestock agents. The majority of complaints are
regarding wildlife agents’ unethical conduct. Despite the Rules being approved by the Minister of DAFF, we still require Act
amendments to efficiently create the framework for ethical trade and safeguard producers against unscrupulous behaviour.
We will therefore continue to follow up on the progress regarding amending the Act.
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03

OBJECTIVE 3

Increase APAC’s geographical
footprint

Due to resource constraints, we are unable to appoint additional staff to more regularly visit agencies and markets to provide
guidance and training to agents and producers.
However, we have identified technology as a solution in obtaining a national digital footprint which brings us closer to agents
and producers. For example:
o The development of the stock audit app is a valuable tool for APAC, but by also rolling it out to all markets and working
with them, we also obtain live copies of market stock audit results which can be further investigated
o The APAC online training portal communicates with new and existing agents on compliance matters by explaining it in an
easily understandable way with many examples
o Forming a joint venture with DAFF on the training of small-scale farmers reduces time to identify farmers to train and
reduces cost
o Using industry platforms such as Project Rebirth, IMASA, FPEF, SAFLA and producer organisations to liaise with stakeholders
to facilitate the necessary collaborative problem-solving mechanisms needed collectively to address common problems,
issues and challenges facing the industry
o Using our quarterly electronic newsletters to communicate with farmers and agents on important aspects.
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04

OBJECTIVE 4

Ensure sound financial
management practices

As the watchdog that oversees that agencies practise sound financial management principles to safeguard their
producers, we have a fiduciary duty towards farmers, agents and the industry to ensure our own financial management
practices are prudent. We will therefore continue to follow 5 guiding principles:

Accountability
Being able to explain and
demonstrate to all
stakeholders how we use our
resources and what has been
achieved. Obtaining a no
qualification audit

Integrity
Staff operate with
honesty and propriety

Transparency
Being transparent about
our work and finances, and
making information available
to all stakeholders

Financial
stewardship

Accounting
standards
Observing accepted external
accounting standards for
keeping financial records
and documents
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Taking good care of our
financial resources and
using them for the
purpose intended

We will continue with:
o
o
o
o
o
o
o
o
o
o

Ensuring that the fidelity fund’s liquidity and solvency remains sound
Monitoring expenditure within the approved budget
Proper debt management with a target of less than 7% irrecoverable debt
Reviewing the maximum fidelity fund contribution amount in order to grow the capital of the fidelity fund
Reviewing, and where needed, increasing fresh produce agencies’ guarantees as this helps to not deplete the fidelity
fund for expenses related to investigations, disciplinary hearings and paying farmers’ claims
Obtaining the best interest rates for investing the capital of the fidelity fund
Increasing the value we receive on expenses by renegotiating the cost of outsourced suppliers
Maintaining exemplary record keeping to ease the process of our annual auditing
Comprehensively investigating producers’ fidelity fund claims to ensure claims are valid and should be paid
Continue with requesting tribunals to make agencies or agents responsible for legal costs for disciplinary hearings.
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05

OBJECTIVE 5

Develop and implement
an awareness communication strategy

Our awareness strategy will continue to focus on:
o
o
o
o
o
o
o

Campaigns aimed at educating farmers about the legal responsibilities of agents, and encouraging them to report
irregularities promptly so as to mitigate claims against the fidelity fund
Making farmers aware of their dual responsibility to manage and monitor their own financial risk, as they are also
responsible for the preservation of the fidelity fund
Engaging with industry stakeholders to create awareness of the benefits of utilising the aggregated services offered by
registered agents functioning within the regulatory environment
Publishing articles and doing presentations at farmers’ days that caution producers on the risks of doing business with
unregistered agents
Distributing an annual report on registered and deregistered agencies and sales personnel to markets and industry
stakeholders
Using Facebook as our social media platform to regularly post interesting information that showcases our organisation,
creates awareness as well as contributes to relationship building
Engaging with producer organisations such as Potatoes SA, Subtrops, SA Table Grape Industry and the Horticulture
Growers Association about their members who are either trading without being registered or producers using the services
of unregistered agents.
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06

SUMMARY

Our strategic objectives
2018/2019

OUR RESOURCES - Act 12 of 1992 / Rules / IT Systems / Council /
Staff / Stakeholders / Producers / DAFF

Continue with existing regulatory
activities

Achieving our regulatory objective as
stated by the Act

Propose further Act and Rule
amendments to effectively regulate the
agent occupation

Creating a more enabling environment to
enhance ethical trading and safeguarding
producers

Increase APAC’s geographical footprint

Create more awareness of the advantages
of utilising the regulated agent system

Maintain prudent financial management
practices

Maintain access to the aggregated information system

OUTCOME / VALUE CREATED

STRATEGIC OBJECTIVES

OUR MANDATE - To effectively regulate and enhance the agent
occupation of fresh produce agents, livestock agents and export
agents, who act on behalf of producers in a fiduciary capacity

Promoting the aggregated advantages of
using regulated registered agents

Creating trust in APAC’s ability to
effectively regulate an industry worth
over R70 billion
Safeguarding the fidelity fund which is not
limitless

Cultivating systematic transformation
goals

OUR VISION - To be an innovative, supportive, proactive and responsive regulatory body
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OPPORTUNITIES
26

o The Agricultural Produce Agents Act,
Act 12 of 1992
o Council’s knowledge and experience of
the legislative environment
o Statutory powers
o APAC becoming more familiar to
stakeholders
o Current additional activities performed
to detect and prevent producers’ risks
o Agility of Rule changing process
o APAC’s website as a communication
mechanism and to enhance transparency
o Self-regulating of exporters enhanced by
the FPEF
o Web-based training platform
o Website – communication and
transparency
o Stakeholder relationships
o A complaint resolution process for
producers and stakeholders
o Experienced, dedicated and loyal team
o Self-regulation by export agents via the
FPEF

o Producers insurance as a risk mitigating
factor
o Incorporate insurance in the Rules
o Assess risks in different industries and
develop a mitigation plan (review past
incidents)
o Align present circumstances and
processes to the Act
o Promote the aggregated services offered
by agents to producers
o Expand on proactive measures to detect
and correct non-compliance
o Ensure existing and new agents attend
training and workshops that will
empower them and encourage ethical
trading
o Encourage self-regulation

WEAKNESSES

ANALYSIS

THREATS

STRENGTHS

APPENDIX 1 - SWOT

o Need to revitalise the Act with current
needs
o Lack of sufficient resources
o Unregistered agents
o Lack of support from markets’
management and ability to enforce their
regulatory mandate
o Insufficient fidelity funds
o No export or livestock agents’ fidelity
fund (alternatively insurance)
o Insufficient ability to manage all
principals / agents / market management
relationships

o Ignorance of unregistered agents and the
ability/inability of APAC to take action
o Culture of deregulated environment
o Time it takes to legislate the amended
Act
o Producers losing faith in the agency
system
o Over-regulating increasing barriers to
entry
o Succession planning - loss of key staff
o Role players not understanding the Act
and their responsibilities
o Producers not mitigating their financial
risks, which could deplete the fidelity
fund
o Lack of resources investment by
municipalities
o Agency owners not cultivating
professional standards
o Stakeholders not understanding their
role and responsibility
o Increased unethical conduct

APPENDIX 2 - CONSTITUTION

OF THE COUNCIL

In terms of Section 3 of the Agricultural Produce Agents Act, 12 of 1992, the Minister appoints the 18 members of the Council
for a maximum of three years. They are eligible for reappointment.
Council members are as follows:
Council Member

End of term

Chairperson (Designated)

Dr BRM Ngcobo

5 March 2018

Fresh Produce Producer

Mr JR Heinlein

5 March 2018

Fresh Produce Producer

Mr EJ Jefthas

4 March 2020

Livestock Producer

Dr PW Prinsloo

5 March 2018

Livestock Producer

Mr NL Masoka

4 March 2020

Fresh Produce Agent

Mr U Rhoda

5 March 2018

Fresh Produce Agent

Mr A Vos

5 March 2018

Fresh Produce Agent

Mr B Simons

4 March 2020

Livestock Agent

Mr J Minnaar

5 March 2018

Livestock Agent

Mr P Badenhorst

4 March 2020

Livestock Agent

Vacant

Export Agent

Mr M Jensen

5 March 2018

Export Agent

Mr AH van den Ende

5 March 2018

Export Agent

Mr D Kieviet

4 March 2020

Designated

Ms KP Motlogeloa

5 March 2018

Department of Agriculture, Forestry and Fisheries

Mr LS Manthata

5 March 2018

Consumer

Mr NA Mbokane

5 March 2018

Consumer

Mrs HJ Wilken

5 March 2018

Sub-committees
Council may appoint committees to advise it on any matters over which it has power, in accordance with Section 7 (2) of
the Act. Council has appointed five sub-committees. The sub-committees comprise of Council members; however, external
persons are invited as the need arises.

Executive
Committee

Transformation
Committee
Audit and
Remuneration
Committee

Ad Hoc
Committee
Sub Committees

(Fresh Produce, Export
and Livestock)
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Office

Benvista Office Park, Unit number 5, Edgar street, Jansen Park, East Rand

Postal Address

Suite number 69, Private Bag X 9, East Rand, 1462

Contact Number
011 – 894 3680

Fax Number
011 – 894 3761

Website

www.apacweb.org.za

E-mail

lizel@apacweb.org.za

Auditor

Mr J. Droskie
Registered Accountant & Auditor

Bankers

Nedbank, Investec, Bidvest
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